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It’s no secret that effective marketing of your brand is critically 
important for businesses of any size.

Whether you are providing a product or service – servicing 
consumers or other businesses – there are several key elements that 
everyone must consider.

It is no overstatement to say that your brand and business, will live 
or die based on the way you approach marketing.

You don’t need to do everything – and you certainly don’t need to do 
it all at once – but you should consider all these elements before you 
start spending. You can always adapt to include more of the most 
successful elements of your marketing – but you should always have 
a strategy.

Wherever possible – make sure you can track the success of your 
marketing. Whether you use an embedded pixel on your website, a 
QR code on a poster, or a discount link on a flyer, everything 
can be tracked.

If you know what’s working – you can do more of it!

Before you get started – these are the things that every business 
should be considering:

MARKETING – WHERE TO START?
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You need up-to-date, accurate, engaged social media. Whatever your 
brand or business, social media accounts are as fundamental as a shop-
front sign or phone book listing was in days past.

Maximise the potential of Social Media, by making sure that your brand 
identity is reflected across your channels. Very few businesses use Social 
Media to its full potential, but by creating a strategic plan, and monitoring 
engagement levels it is possible to turn Social Media into a real asset for 
any business.

SOCIAL MEDIA MANAGEMENT
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Community Management is often overlooked, as part of a Social Media or 
Communication strategy. In order for Social Media to work best, it must 
be exactly that, Social. Engage with your audience online; liking content, 
following relevant accounts, responding to questions and effectively 
sharing information.

Active Community Management is an essential component of every 
powerful Social Media strategy. On Social Media, ensure that every 
question is unanswered, praise is acknowledged and even complaints are 
addressed quickly and professionally.

COMMUNITY MANAGEMENT

CAPTURE
YOUR AUDIENCE
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For any business, your website is your shopfront and needs to convey your 
key messages in a dynamic and user-friendly way. Cultivate interactive 
web experiences that excite and inspire, ensuring your customers 
understand your brand.

You need to balance form and function, using technology only when 
needed to enhance user experience.

WEB DESIGN
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Whether beginning with a blank canvas or refreshing an existing brand, 
define what matters to you, and what your business stands for. Your brand 
can be brought to life through colours, logos and fonts that represent the 
business you aspire to be.

Your branding needs to reflect your business, but also be suitable for the 
many media where it will need to appear. Create a branding document 
allows all branding to be clearly defined on web, print and across all social 
media channels.

BRANDING
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Whilst you should rightly care about your digital branding, don’t forget the 
value of quality printed material. There is still huge impact to be had from a 
well-designed printed, bound presentation or report. When you hand over 
your business card, make sure it is memorable for its quality and design.

PRINT DESIGN

Every business needs to use Social Media, whether you are customer-
facing or client-led. Design plays a key role in ensuring your Social Media 
channels have the right look, feel and tone of voice. To display the correct 
banners, headers, icons and avatars across each social media platform, 
means 60+ versions of your logo and branding, so good design is essential.

Whichever channels are best for you, consider imagery, video, animation 
and graphics to sell your brand online.

SOCIAL MEDIA DESIGN
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Strong and effective paid advertising can revolutionise how you do 
business. Through laser-targeted advertisements, social media platforms 
can ensure you not only reach the customers who are actively looking for 
your product, but also new customers in your ideal demographic.

Locate your brand’s most engaged audience, and find out exactly what 
content is best performing. Along with trialling multiple platforms, the 
testing capabilities of paid advertising allow you to find exactly what works 
for your business and make paid social one of the most effective 
marketing channels.

SOCIAL ADS MANAGEMENT
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Paid Search is built from a Pay-Per-Click (PPC) method which means you 
are only charged when a user clicks on the ad presented to them. Google 
Ads is the clear front runner when it comes to delivering these ads to.

You must determine the best product delivery methods for your business 
within Google Ads. They are paid search, shopping, display, remarketing 
(targeting those who have visited your site previously) and YouTube.

Don’t forget to use Bing (Microsoft’s Search Engine) when creating a Paid 
Search campaign. When utilising Microsoft Advertising, your ads will be 
shown across Bing, Yahoo and MSN.

PAID SEARCH MANAGEMENT
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demonstrations in a department store; demonstration and sampling staff 
are there to engage with your customers, explain the features and benefits 
of your product and entice consumers to try and buy.

Live activations drive sales of your product.

This might be the first interaction a customer has with your brand so it 
must be a positive and engaging experience – after all, you only get one 
chance to make a first impression!

Demonstrations are a fantastic way to present your product or service to 
potential customers in-store or on-street. You can engage the customer 
and elicit feedback, capture data or generate leads.

PRODUCT SAMPLING AND DEMOS
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Leafleting is a great way to target your brand’s demographic, exactly 
when and where you want to hit them. Targeting travel hubs, (tube/rail 
stations) is a fantastic way to put information into the hands of hundreds 
or thousands of the right audience for your product.

For fully trackable results, use codes to monitor your CPA.

LEAFLETING & FLYERING

Experiential Marketing is all about making an impact – encouraging 
customers to engage directly with your brand and creating memorable 
experiences. Whatever your goal; brand awareness, sales, lead generation, 
your experiential event must achieve it.

Consumer engagement is vital to making your Experiential activity a 
success. The impact of a live Activation can be even greater, when shared 
through customer and brand Social Media. Consumers actively engaging 
with your brand on the ground and should be encouraged to share their 
experiences far and wide.

EXPERIENTIAL MARKETING
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WHAT ARE YOU MISSING?
Social Media Management

Community Management

Web Design

Branding

Print Design

Social Media Design

Social Ads Management

Paid Search Management

Product Sampling and Demos

Experiential Marketing

Leafleting and Flyering
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GET IN TOUCH
To reach your marketing potential, you’ll need to consider 
a variety of the different elements listed above.

That doesn’t mean you need to do everything at once – 
speak to an experienced marketing agency like Crowdify 
who will implement the strategy you need to make your 
brand a success.

https://www.crowdifyglobal.co.uk/
https://www.instagram.com/crowdifyglobal/
https://twitter.com/CrowdifyGlobal
https://www.facebook.com/CrowdifyGlobal/?modal=admin_todo_tour
https://www.linkedin.com/company/crowdify-global/
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